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Beth 
Larcombe
D E S I G N  P O R T F O L I O
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The Blend 
Academy

B R A N D I N G  &  P R I N T

The Winchester Distillery wanted to craft a new gin 
experience in the heart of Winchester with a bold 
new brand to boot.

After helping to ideate and choose a name for 
the experience, I then had the pleasure of hand 
drawing the logo, creating brand guidelines and 
drawing illustrations for The Blend Academy, along 
with numerous pieces of printed collateral and 
interior design suggestions for the space.

This included print advertisements as well as 
window vinyls, bottle stickers, golden tickets, 
postcards and pull up banners to be used  
at events.
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GF - Gluten Free, DF - Dairy Free, V - Vegetarian, VE - Vegan, N - Contains Nuts

Nust are present in our kitchen and we cannot guarantee our products are free from nuts. If you do have any specifi c dietary requirements or require allergy information, please ask your server.

You’ll notice an optional 12.5% service charge has been added on to your bill. 100% of this gets shared amongst the team who’ve worked hard to ensure your visit to River Cottage Kitchen is 

enjoyable. If you would like this removed from your bill, please ask a member of the team.

Starters
Roast beetroot & tomato soup with pumpkim seed & cumin 

cream DF/V/VE

£7.50

Organic River Cottage Merguez lamb sausages, roast heritage 

carrots, homemade organic labneh, hazelnut dukka and dill oil 

GF/N

£8.90

Fresh pappardelle, slow cooked courgette & basil sauce, harissa, 

shaved Quicke’s goat’s cheese, toasted sunfl ower seeds V
£8.50/£16

Line caught mackerel fi llet, BBQ baby gem, heritage tomato, 

redcurrant, cucumber & mint salad DF/GF

£9.50

Salad of shaved fennel, radish & sprouted seeds, orange & chilli 

dressing, crispy English lentils & onions 

DF/GF/V/VE

£8.50

Branding & Design

We craft and set out a visual language and brand architecture to 

ensure maximum eff ectiveness

£16.90

Brand guidelines, campaign toolkits and identity design mean 

our designs can be picked up by an in-house team DF/GF
£14.90

Our design support means we can create any materials you 

need, from signage and way fi nding to books and magazines DF £17.90

Brand messaging and language can be written to imbue your 

values across the business (with guidelines to help) DF/GF
£16.95

Core brand and marketing assets can be created and handed 

over to an in-house team

£17.50

Creative & Digital

Working across digital, print and integrated campaigns, our 

in-house team understands the power of work that’s stylish and 

functional at the same time DF/V/VE

£13.50

Outputs from illustrations to advertising can be crafted to suit 

your individual needs V

£12.50

We design and build modern, responsive websites with carefully 

planned UX journeys for maximum user interaction  DF/V/VE
£13.50

Meat Board to Share

River Cottage charcuterie; organic chilli chicken wings; sticky 

BBQ pulled pork; grilled sourdough; house pickles and Topsham 

‘nduja DF

£17.50

Veg Board to Share

Veg: Carrot and English split pea hummus; potato, spinach & 

cave ages cheddar frittata; squash, courgette, basil & barley 

arancini; aioli; kimchi, white cabbage, spring onion & coriander 

salad; black onion seed fl atbreads V

£15.90

Sustainable Fish

Ask one of the River Cottage team for catch of the day.

Veg Out All £4.00

We recommend a side dish or two from the Veg Out section to go with our 

meat and fi sh dishes.

Baby gem lettuce, cucumber & kohlrabi salad, strawberry, orange & 

poppy seed dressing DF/GF/V/VE

Summer veg roasted ratatouille DF/V/VE

British smoked organic quinoa, with cemalina seeds and herbs 

DF/GF/V/VE

Kimchi, white cabbage, spring onion & coriander salad 

DF/GF/V/VE

Sauteed greens with garlic & lemon DF/GF/V/VE

Roast carrots & beets with lots of dill DF/GF/V/VE

Pan fried broccoli, chilli, pumpkin seeds & garlic DF/GF/V/VE

Skin-on bashed potato ‘chips’ with Cornish sea salt DF/GF/V/VE

French fries with Cornish sea salt DF/GF/V/VE

Nibbles All £3.50

Organic olives, bay, chilli, lemon DF/GF/V/VE

Sourdough bread, Shipped by Sail olive oil DF/V/VE

Carrot & split pea hummus, hazelnut dukka, rye crackers DF/V/VE/N

Cambodian wedding day dip with crunchy summer crudites DF/V/VE

River 
Cottage

B R A N D I N G  &  D I G I T A L

River Cottage is a classic British brand, grown 
from the original TV series Escape to River 
Cottage, which aired in 1999. Since then, it 
has grown to encompass restaurants, cooking 
schools, events, weddings and more.

After being asked to come up with some brands 
we would like to work with, I put together  
a presentation to pitch to River Cottage. After  
a childhood spent on the allotment or watching 
the show on telly, I had fond memories and felt 
they could benefit from a branding project to 
help feel modern and relevant.

The presentation featured a new logo, fonts, 
colours, and ideas for how the brand would apply 
across printed and digital applications. It was 
sent to the River Cottage team and received  
a very positive response!

Join us for a weekend of music, food & fun ON THE FARM!

rivercottage.net • 01297 631 715 • River Cottage HQ, Trinity Hill Road, Axminster, EX13 8TB

24 - 25 AUGUST • TICKETS ON SALE NOW

rivercottage.net • 01297 631 715 • River Cottage HQ, Trinity Hill Road, Axminster, EX13 8TB

Hugh and the team would love you to join them for a very special event in 

the Axminster Kitchen, marking 20 glorious years of River Cottage.

Celebrate 20 years of River Cottage

rivercottage.net • 01297 631 715 • River Cottage HQ, Trinity Hill Road, Axminster, EX13 8TB

At Frost Creative, we help 

businesses on every scale become 

attractive, engaging, and high-

performing brands.We get there by becoming active, 

driven partners for every aspect of 

branding, from strategy to creative 

design and execution. We build 

trusting, inclusive relationships 

then tailor our services to fi t you.

What sets us apart is our distinctly 

practical sensibility. Yes, your 

brand should be compelling and 

interesting. But – more importantly – 

your brand should be working hard, 

supporting your positioning, and 

giving you a competitive edge.

£25per ticket
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Willo  
Remedies

B R A N D I N G  &  P R I N T

Willo Remedies is a company focussed 
on providing customers with natural CBD 
remedies for the body and soul.

Tasked with creating a brand from the ground  
up, this concept took a more natural, holistic 
angle, with CBD serving as a secondary benefit.

A logo, colour palette and product packaging  
such as balms and tinctures was created,  
alongside full brand guidelines, social media  
and website suggestions.
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The PIG 
Hotels

D I G I T A L

After working with The PIG Hotels for several years 
on much of their printed collateral, we were asked 
to pitch for their website design.

We reviewed their existing site and worked 
on creating a simple, more streamlined user 
experience to help users find information and 
book more easily.

Using a highly textured look, I was conscious  
to give a warm, rustic vibe whilst still conveying 
the luxury of the hotels.

Choosing textures such as ripped paper and 
muddy splatters helped the concept feel personal 
and meant working closely with the development 
team to figure out the best way to build such  
an ambitious design.
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Wessex 
Internet

B R A N D  R O L L O U T

Wessex Internet is a rural broadband provider  
who help get fast, modern internet to those that 
the bigger national companies turn their backs  
on. They came to us with a new brand created,  
but needed it rolling out onto a huge variety  
of assets to get it up and running.

I was the main designer to work on this task, 
creating a host of printed and digital collateral, 
as well as building on existing brand assets and 
updating the guidelines with all the new creations.

Leaflets, posters, digital banners, social posts,  
a custom drawn icon and illustration set, 
brochures and more went into this behemoth 
project, and were all created using the new 
guidelines. These were also updated and tweaked 
as we worked to build in flex and allow Wessex to 
easily use and add to them in future.
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JANE DOE

Marketing Manager

M 

T 

E

marwellactivitycentre.co.uk

07700 000 000

01962 777 547

jane@marwellactivitycentre.co.uk

Marwell  
Activity 
Centre

B R A N D I N G  &  D I G I T A L

Marwell Activity Centre (MAC) is a local business 
offering mini golf, quad biking, zip lining, camping 
and more. Aimed at families and adventure 
seekers, it’s a great way to get out and enjoy  
the outdoors.

After being asked to come up with some local 
brands we would like to work with, I put together  
a presentation to pitch to the Marwell Activity 
Centre team. I felt that after the rebrand of some 
big national competitors, MAC would benefit 
from an update to help them stand out and 
maintain relevance against their competition.

I put together a concept that focussed on the 
adventure aspect of the centre with wonky type, 
bold colour palette and exciting photography.  
I explored digital, social and print applications  
to show how this visual shift could play out 
across every important facet of the brand.

FOR YOUR

SUMMER
ADVENTURE
Marwell Activity Centre is one of the South’s leading outdoor and indoor activity centres with 25 years 

experience in outdoor pursuits. Offering a wide range of year round activities for children and adults, our highly 

experienced, qualifi ed team deliver activities and events of your choice in a challenging but safe environment.

01962 777 547 • info@marwellactivitycentre.co.uk • marwellactivitycentre.co.uk
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Greystone
B R A N D I N G  &  D I G I T A L

Greystone Engineering are a recruitment 
company specialising in recruiting for the 
engineering sector. They pride themselves on 
their more personal approach to recruitment and 
wanted a brand that differentiated them from their 
competitors and more clearly showed their USP  
of tackling recruitment in a totally different way.

I created a concept based off of their unique ‘club’ 
approach, where they only service the top 10% in 
their industry. This led me to the idea of creating 
a key out of the ‘G’, symbolic of the doors that 
working with Greystone can open for a member  
of their exclusive club.

Assets created for the concept included logo, 
colour palette, proposal document, responsive 
web design, photography direction, visual system 
and social media posts.
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Tinkr
B R A N D I N G  &  D I G I T A L

Tinkr is an up and coming app powered by 
artificial intelligence. Positioned as your own 
personal mentor in app form, it parses user’s CVs 
and utilises data from other users to provide 
insight into your career.

The entire app needed branding from the ground 
up. This included logo, visual system, messaging, 
app designs, brand guidelines and more.

This concept focussed on different aspects of the 
brand; firstly, the individuality of each user and 
their journey. Secondly, the personable aspect of 
the app and it’s mentor-like status. These inspired 
the finger-print like patterns, always hinting at the 
unique nature of both the users and the app itself.
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The Children’s Society 
Young Carers Festival Assets V1.0

Generic Feather Flags

‘YCF gives
us a break

and a chance

for the whole

w�kend!’

to have

fun

‘Don’t stop
trying to

make your

dreams
come

‘You rea�y
do have the

time

life
of your

‘Never
doubt

how much

you’re

The Children’s 
Society

I N - H O U S E

Working as part of the Creative team at  
The Children’s Society has given me a fantastic 
insight into how a brand operates in-house.  
My work with the team spans any visual output 
from the organisation, including both print and 
digital. This can range from a 100+ page report like 
the Good Childhood Report, slices for the Drupal 
website to help increase engagement, and creation 
of new brands for events like the Young Carers 
Festival or services such as Time.

The team is also responsible for upkeep and 
maintenance of The Children’s Society brand, 
creating assets to empower colleagues, running 
workshops, keeping guidelines up to date and 
collaborating with other teams on major brand 
projects. Utilising more involvement from young 
people, creation of textures and patterns and 
ideating new ways we can encorporate type and 
photography have been exciting ways we can push 
the brand further, helping the organisation stand 
out from competitors and increase engagement.

The Children’s Society is excited to announce the development 

of a brand new wellbeing hub for young people in Newham.  

Every child should be able to access support as soon as they need 

it, and this hub will make a real difference in the community. 

We’re working with Newham Council, other partners, young people, 

and the local community to make this happen, and we’re proud  

to be coming together as a collective to create change. 

Our aim
In the last decade, the UK’s  
young people have been getting  
more and more unhappy.  
At The Children’s Society’s, it’s our  
goal to reverse this decline in young  
people’s wellbeing. Support should  
be provided at the earliest possible opportunity, before 

young people reach crisis point. The hub will offer help 

that responds to young people’s individual needs, so 

that they can regain and maintain their wellbeing.

Our approachWe’re working collaboratively with 
professionals, young people, and others in 

Newham, using a service design process 

that will allow us to develop solutions that 

respond directly to children’s needs. We’re 

embodying a ‘test and learn’ approach and 

what we deliver in Newham will grow and 

adapt in the future. And by sharing our 

learning with partners across Newham, 

we’ll help to enhance existing provision. 
What is a wellbeing hub?
The hub is an early intervention service that 

young people will be able to access without 

a referral. It will support children facing 

early signs of low wellbeing in accessible 

community spaces and offer digital support 

too. The aim is to make the support as 

accessible as possible.

Who is it for?The service will primarily support young 

people aged 11+ who are struggling with 

challenges like poverty, risks outside the 

home, or low emotional wellbeing. Our 

expertise, combined with local knowledge 

and experience, will make it possible for 

us to offer comprehensive support.

When will it be launching?
This summer, we’re focusing on 
developing and designing the service 

and in the autumn, we’ll be inviting 
partners to find out more about our 
plans. Throughout, we’ll be reaching out 

to young people, parents and carers, and 

our partners to share more information 

and involve them in shaping the hub. 

© The Children’s Society 2023. Charity Registration No. 221124. OB63/0523.

Find out moreIf you have any questions or ideas about the 

wellbeing hub, we’d love to hear from you! 
Service design, India Roche 
india.roche@childrenssociety.org.uk 

Area manager for London, Lucy Belcher 

lucy.belcher@childrenssociety.org.uk

The young people’s       wellbeing hub

OB63_AGX-One-Pager_v2.indd   1

OB63_AGX-One-Pager_v2.indd   1

05/06/2023   11:02
05/06/2023   11:02

childrenssociety.org.uk/time

It’s Time.
With our help,  

you can move forward.

Time for young people is a new  

wellbeing service from The Children’s Society. 

Young people aged 10 to 25 living or studying 

in Newham can get help when things are hard.

When: 13 March 2024

Where: Time for young people

Address: Lorem ipsum dolor sit amet

© The Children’s Society 2024. Photos posed by actors. Photos: Francis Augusto, Ieva Umbrasaite, Chris O’Donovan, Getty. Charity Reg No. 221124. 2023502a/0124.
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Trade House 
Media

B R A N D I N G  &  D I G I T A L

THM are an online advertising agency who wanted 
a new look to help them stand out from the crowd.

I created a concept that looked at the digital aspect 
of their work but in an old-fashioned way, just like 
the traditional take they use with their clients. This 
led me to an 8-bit style with a bold, modern colour 
palette to create cut-through against competitors.

Utilising people-focussed photography, it helped 
the brand introduce a fun, human edge that 
connected with clients and helped THM show they 
have a more personal touch. Pieces created for the 
concept included a logo, web designs, social media 
posts, iconography, visual system, colour palette  
and presentation templates.
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CSC
B R A N D I N G

The Continental Skin Clinic is based in London 
and services a range of beauty needs, from 
specially chosen luxury products to treatments 
such as dermal fillers, IV drips, massages  
and more.

This concept was created based on the clientele 
the clinic wanted to attract - men and women from 
all over the world, keen to try modern treatments 
in an up-and-coming space. Because of this, the 
colour palette was based on a range of skin tones, 
to always tie the brand back to it’s most basic goal 
- beautiful skin.

A pared back, almost medical vibe, gives a modern, 
chic feel. However, with the use of warm colours, 
it avoids feeling too clinical. A logo and colour 
palette were worked up, also including a range 
of assets such as printed media, signage, interior 
suggestions and website concepts to ensure the 
brand looked flawless at every touchpoint.
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Goodall  
Dog Training

B R A N D I N G

Goodall Dog Training is a local dog training 
serving the Southampton area. Steve and Corrin 
specialise in friendly, effective training methods 
rooted in positive reinforcement.

The old branding had it’s merits, but needed an 
overhaul to match their rapidly growing business 
and present them as professional and trustworthy.

The existing illustration was kept as not only 
did it have sentimental value to the client, but it 
was also a recognisable part of the brand. The 
colour palette was expanded upon to give more 
opportunities for varied designs, and a hand 
drawn pattern was created to give the brand a 
fun, personal feel that always linked back to the 
most important aspect: dogs!

goodall dogtraining.com

Signed

Date

Congratulations on completing

Puppy Life Skill s

Steve Goodall 

goodall dogtraining.com

APDT UK

07549 749 713
goodalldogtraining@gmail.com
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Artos  
Systems

B R A N D I N G  &  D I G I T A L

Artos Systems is a start-up focussing on 
utilising blockchain technologies to help 
companies make their data safer.

Being a start-up, they required everything to be 
worked on from scratch. After robust research, 
this concept was created based around the 
idea that data is a thread which connects both 
people and workflows. This visual came into 
play not only in the logo, but throughout the 
visual identity in a variety of different ways.

A trustworthy, technical colour palette was 
used to boost these aspects within their sector. 
This was then accented with a yellow as a 
differentiator, and to bring a pop to colour to 
an otherwise blue brand landscape.
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Oema
B R A N D I N G  &  D I G I T A L

Oema is a chemicals company with a wide 
variety of services, including chemicals, 
analysis, an in-house laboratory and site 
surveys. Their previous name ‘OemaChem’ 
made customers think they offered less than 
they did, and their look was dated and cliché.

This concept took inspiration from close up 
imagery of cells, and the strong relationship 
between the staff at the family run business. 
This connected visual gave a strong look for 
layouts, used either as solid colour, filled with 
images, or even with gradients.

The brand language was tweaked to feel more 
up to date, and put the company USP of being 
family run and close-knit at the forefront. The 
concept was applied to a range of items, such 
as business cards, chemical containers, social 
posts, a website, a brochure, and more.

It’s all 
about the 
chemistry.
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Not a fan of the fireworks,Buster?

Bonfire Night is definitely not 
fun for our furry friends, and 
Buster here is no exception.It’s easy to forget that even 

though a lot of us love fireworks, 
for our pets and their superior 
hearing even a small bang can 
sound like a thousand trains 
roaring past.

This can make the night 
particularly scary for some of our 
pets, so it’s important to ensure 
we help them feel calm and safe.

For some handy tips and tricks on how to keep your pets 

calm on Bonfire Night, visit animed.co.uk/bonfirenight

Looking for a 
paw-fect getaway 
with your pooch?

For more information, visit summer.animeddirect.co.uk #animedsunshine

Win a £1,000 holiday for you and your pooch!   
From picturesque pavillions to cotton weaver’s cottages, there are a huge range of locations 
to choose from! Not only this, but 3 runners up get a luxury Animed  Direct pet hamper!

Animed 
Direct

D I G I T A L  &  P R I N T

Animed Direct wanted to rebrand their social 
media and create campaigns surrounding 
pet health, providing customers with helpful 
information in a fun, easy to digest way.

As my love for animals is no secret, I was tasked 
with leading on many of the designs within this 
colossal project, creating web designs for almost 
half of the campaigns and a range of collateral 
from leaflets to infographics to campaign badges.

As an added bonus, I also provided the voice over 
for all of the videos! I knew that A Level drama 
would come in handy one day...

Healthy habits for healthy pets

For more information and to discover our full range of treatments, visit animeddirect.co.uk/advice/ticks   #animedFWT

FIGHT BACK. TOP TIPS:

Remember to treat your pets regularly 
and make Fleas, Worms and Ticks 

part of your pet care routine

Small but deadly What are they?Tiny, bloodsucking spider-like creatures

Woodland and heath areas, but can also be found in gardens or parks.

Where do they live?

Bites from ticks can lead to numerous illnesses to you and your dog, including 

Lyme disease, a bacterial infection spread to humans by infected ticks.

In The Lyme-light:A Very Nasty Nip

It's estimated there are 2,000 to 3,000 new cases of Lyme disease in England and Wales 
each year. 

Lyme disease. 
High risk areas…

About 15% of cases occur while people are abroad.

Heart problems and Meningitis can also occur. 

Keep to footpaths and avoid long grass when out walking
Wear appropriate clothing (a long-sleeved shirt and trousers tucked into your socks)

Wear light-coloured fabrics that may help you spot a tick on your clothesUse insect repellent on exposed skin

Later symptoms• Pain and swelling in the joints • Pain or numbness in your limbs • Paralysis of your facial muscles• Memory problems • Di�culty concentrating

The risks 
to humans

You’re more likely to become infected if the tick remains attached for 
24 hours+  

Use flea and tick treatments on a regular basis on your pet.

Inspect skin for ticks, particularly at theend of the day,  – remove any ticks youfind promptly 
Check your clothes and pet for ticks

Early signs of infection
A distinctive circular rash usually around 15cm across at the site of the tick bite, usually around three to 30 days after being bitten. Early treatment is vital to avoid developing severe and long-lasting complications 

Helping with the prevention of TICKS

ALL ABOARD!Ticks live on pets or humans. 
They don't jump or fly, but usually 
climb aboard their host from 
vegetation. They then bite into the skin 

and start to feed on the hosts blood.

Healthy habits for healthy pets

For more information and to discover our full range of treatments, visit animeddirect.co.uk/advice/fleas   #animedFWT

They bite humans as well 

as dogs and cats.

High Flyer
A flea can jump up to 4ft high.

Greedy
Fleas feed for up to three 

hours from one site and can 

drink 140x their own body 

weight in blood!

95% of fleas eggs and larvae will be found 

in your sofa, rugs and carpets while your pet 

is hosting adult fleas.

Central heating or warmer 

weather can activate 

dormant flea eggs

Just when you

thought you’d got 

rid of them…

Where to look – on your pet?

Most commonly found on dogs around the base of the tail and on the back of the 

neck. If you suspect fleas, but can’t see them, check for flea dirt

FIGHT BACK. TOP TIPS:

Know your enemy

OUCH!

EGG LARVA PUPA ADULT

Life Stages

Diseases transmitted 

by fleas include:

•  Tapeworms

•  The Bubonic Plague

•  Yersinia Pestis

3hrs

THE 
SCARY
BIT...

Treat your pet and most importantly, treat your home too.

It’s a Flea-for-all

Adult fleas can lay 

40-50 eggs a day. 

2000 in a lifetime. 

In just 30 days,

10 female fleas can 

multiply to over 

250,000 new fleas

in di�erent life stages 

Introducing the dog flea (Ctenocephalides 

canis) and cat flea (Ctenophalides felis). 

They live on a wide variety of mammals, 

particularly the domestic dog.

Remember to treat your pets regularly 

and make Fleas, Worms and Ticks 

part of your pet care routine

Helping with the prevention of FLEAS
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Temtum 
Group

B R A N D I N G  &  D I G I T A L

Temtum Group is a technology company focussing 
on cybersecurity and blockchain technology. The 
work they do is complex and cutting-edge, and 
they needed a brand that understood that whilst 
still allowing them to feel approachable.

This concept aimed to give the group a modern 
edge, as the essence of what they do is so future-
focussed. The icon used in the logo represents 
their four unique selling points, as well as 
converging points of data. The idea of a multitude 
of data has then been applied across the identity, 
creating a range of complex and interesting icons 
and patterns that suggest security through their 
tight shapes and can be scaled and flexed for  
a unique, forward-thinking vibe.

The colour palette and font choice are cool and 
modern, intentionally staying away from the 
clichéd blue to help them immediately visually 
stand out against their competitors.
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Cascade
B R A N D I N G

Cascade Communications is a public relations 
firm specialising in the built environment. Working 
across engagement, advocacy, communication and 
campaigns, Cascade advise on issues impacting 
local communities, businesses and politics.

The business approached us for a rebrand, 
wanting to elevate their visuals and reposition 
themselves as leaders in their sector.

My concept took queues from the built 
environment. Archways, building blocks, windows 
and doors were distilled down to their most basic 
shapes, which were then utilised to create clean, 
modern layouts.

Teal, beige, bright coral and plenty of white give a 
trustworthy yet vibrant feel. Patterns gave a higher 
end edge, a nod to the excellent service provided. 
And photography focussed on people, both from 
the Cascade team and within the communities 
they work with, to show the friendly faces at the 
heart of the business.

Building Conversations

Jane Smith
Director

+44 (0)20 0000 0000
+44 (0)7700 000 000
jsmith@cascadecommunications.co.uk

1 River Mews
London, W1A 1AA

CLIENT
Church Commissioners for England

LOCATION
Lambeth, London

SERVICES
Communication, Planning, 
Copywriting, Design

info@cascadepr.co.uk
+44 (0)20 7871 3565

With very few local residents as 
immediate site neighbours to the 
Palace grounds and a number of 
infl uential stakeholders, Cascade’s 
main challenge was to produce a 
communications plan that ensured 
that the numerous and highly 
infl uential stakeholders were briefed in 
a manner that respected 
their status.

Cascade organised carefully ordered 
and timed private briefi ng sessions 
with relevant political, statutory, 
heritage, and community groups. All 
identifi ed stakeholders were invited to 
a ‘local leaders’ briefi ng at the Great 
Hall in Lambeth Palace, where they 
were given a full presentation ahead 
of the general 3-day public exhibition 
held in September 2016.

An event for local and specialist press 
was also held in September, media 
coverage included the specialist 
architecture, design and church 
press, with articles in Building Design, 
Architects Journal and Dezeen, 
among others.

Cascade’s strategy promoted the 
development with newsletters, a 
dedicated project website, adverts 
in the local press and a display stand 
outside of the venue, which coincided 
with the Palace’s separate exhibition 
for Lambeth 
Heritage Month.

Lambeth Palace Library received 
planning approval on April 18 2017.

PLANNING APPROVAL OBTAINED 
FOR LAMBETH PALACE LIBRARY



07758 562 999 • bethamelia.larcombe@sky.com • bethlarcombe.co.uk 19

Waggles-
worth

B R A N D I N G

Wagglesworth is a local dog shop based in the 
local village of Alresford. They specialise in 
everything someone might need for their beloved 
pup, from raw food to made to fit harnesses, treats, 
bedding and more. Alongside their highstreet 
shop with impeccable customer service, the brand 
wanted to create a strong digital presence to help 
them stand out against national competitors.

My concept focussed on creating a sweet, genuine 
brand to match the love people feel for their furry 
companions, and the helpful and caring nature of 
the Wagglesworth team. 

Copy speaks to potential customers wanting to 
treat their pets like family. Photography of people 
interacting with their companions breaks out of 
soft shapes to give a layered feel. Illustrations are 
utilised for their cute style to mirror our feelings 
towards our pets. A colour palette of deep green, 
purple, light green and blue feels interesting, 
trustworthy and modern.
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